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I wrote that making change was not just a task for 
the board and me, but for all members and friends 
of Toc H.  I am proud to say that we are meeting that 
challenge!  We have had faith and trust in each other 
and achieved a lot in the short time since. The Victor 
Harbor and Adelaide East branches are still strong 
and have recently been joined by the Victor Harbor 
Community Garden branch and the Youth Services 
branch of camp volunteers.  I am also proud that 
camp volunteers (such as Miyo Snashall and Taylor 
Petty) are taking an active interest in the developing 
our organisation by being involved with the board.

I am encouraged by the support that everyone has 
shown for the vision of the Toc H that the board 
and I have crafted.  It is wonderful to see that this 
support has also been extended to our staff, who  
also help shape the vision and turn it into a reality.  
Of course, Liz Smith and Andy Davoren are long 
standing members of the Toc H family, but you have 
also warmly welcomed Adam Hooper and Dana 
O’Brien.  Without them, much of what we are now 
achieving would not be possible.

We have now come to the next stage of 
development of Toc H, which means establishing 
a brand to promote our service activities and our 
campsite.  We are doing this, so we can protect  
and cherish our traditional name, logo, symbols and  
ceremonies, while creating a new name and logo  
that we can change and adapt. We will still be Toc H,  
and our new brand will be able to attract new  
members, volunteers, partnerships, funding  
and donations.

The new brand is Openlight. I was convinced that  
this was the right choice when I heard the phrase  
‘our door is always open, and the light is always  
on.’  I believe that this captures the spirit and deeds 
of Talbot House, from which Toc H is named.   
We welcome all people who need help and all people 
who want to help, regardless of rank or creed, in the 
spirit of friendship, service, fair-mindedness and 
humble faith. Openlight is the crucial link between 
our history and heritage and our future.

In the coming weeks, we will be officially launching 
the Openlight brand across our office, campsite,  
website and promotional materials. This is an 
exciting time for us, and there is much more in the 
works – new branches, new services, new support 
and new opportunities for the campsite. We have 
always been an organisation focused on people – 
members, friends, volunteers, and those in need – 
and I urge you all to be involved however you can.

Let our light shine before all people!

Three years ago, I wrote that I had looked back through the archives  
of Contact and lost count of the number of times I read that it was  
an exciting and pivotal time for Toc H in South Australia, but there  
were many challenges and opportunities that we had to face in the  
coming years. At the time, I was worried that I may have made another 
similar earnest and heart felt plea, but that we would not be willing  
or able to tackle the important generational issues. 

Campsite Community Services Respite Services
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Message from Patrick



Once again I am thrilled to reach out to you and provide a member  
update through the Autumn edition of Contact.  
It continues to be a very productive time, with the Boards recent  
decision to launch the Openlight brand as a contemporary trading  
name in support of Toc H, together with a focused commercial  
strategy designed to financially strengthen our community efforts.   

A great deal of time has been invested in 
ensuring there is a close link to the Toc H ethos and 
the Openlight brand.  With the underlying narrative, 
the door is always open, the light is always on, we 
have been drawn to our origins – Talbot House and 
its rich purpose.  

Our marketing agency Isshoni Creative, have done 
a noble job of learning the importance of Toc H, our 
values and our history.  The new logo for Openlight 
is symbolic of the Toc H lamp, while appealing to a 
contemporary audience, undoubtably the future of 
Toc H in South Australia.

We will soon have a new website that describes the 
services of Openlight, while our Toc H website will  
be focused on the history and traditions of our  
organisation and movement.    

At the same time, we have been focused on the 
systems and financial/commercial success required 
to operate an independent, self-funded not for profit 
service.  Later in this edition we discuss the work that 
we have been doing at the campsite, including the 
introduction of Matthew Brophy, our new in house 
catering manager.  

I am also thrilled to announce the Branch application 
by Camp Jumbunna – a well-established and  
respected respite service for female carers of  
disabled family members has been approved  
by our Board.  We offer our full support and  
friendship to the Camp Jumbunna team and we  
are very much looking forward to developing the  
next chapter together in their rich history.  

Progress on the Community Hub at Victor Harbor  
is well underway.  Our recent grant success in the 
“Stronger Communities Program” has provided  
important funding and the doors will open to our  
new community hub in May.  Additionally, restoration 
work to the external facade of our camp buildings will  
be commencing soon, another successful grant  
that will enhance our services, through the  
preservation of our important assets.  

Our Victor Harbor Community Garden and Scrub 
Savers programs have also been very successfully 
led throughout the last three months, with both  
programs making significant progress in a very short 
period.  The success of these new programs  
reaffirms our position of strengthening 
communities through services.  Our contemporary 
approach through the Openlight brand has been an 
important aspect of activating these opportunities.  

The next few months will be important in bringing the 
vision of our Board and Members to reality and I am 
once again very grateful for the work that Dana, Liz, 
Andy and Matt do every day in support of this. 

We all strongly support a future where communities 
are strengthened through service and look forward  
to the journey ahead.  

Message from Adam
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L - R 1) SCRUB SAVERS INDUCTION 2) FLO MURIAL 3) DIANNE FROM THE COMMUNITY GARDEN PAINTING THE NEW 
COMMUNITY HUB 4) THE CAMPSITE IN THE EARLY MORNING SUNSHINE



Marketing
& Engagement
The Openlight brand development has been one of the most exciting  
projects of my career.  The Board and CEO have led a very respectful  
process that has strongly linked the ethos and history of Toc H and  
the original Talbot House to all decisions made. It’s been a pleasure  
to be part of this process in providing the marketing support.

As it has already been discussed in this edition, the 
theme of “the door is always open and the light is  
always on” was fundamental to the design of the 
logo, an open door that emits a ray of light.

Dave and his team at Isshoni Creative 
(www.isshonicreative.com) have done a wonderful 
job of capturing the ethos, values and history of 
Toc H in the development of our contemporary brand, 
while always paying homage to our organisations 
purpose.  I can’t thank Dave enough for his support and 
creative brilliance.
Soon we will release a brand new webpage,        
www.openlight.org.au. Our new website will provide 
the primary interaction for many seeking to 
engage with us, often for the first time.  It will be a 
contemporary, yet easy to navigate website, that 
provides access to information on services, our 
history, how to become involved, our people and also 
our commercial campsite at Victor Harbor.  Our four 
main services pillars of Campsite, Youth Services, 
Community Services and Respite Services will 
provide the backdrop to customise and update the 
information on the site, so that it is both relevant and 

interesting.  

In support of the services of Openlight, initially 
the Youth Services, Community Garden and Camp 
Jumbunna a marketing and engagement toolkit has 
been approved by the board.  This includes pull up 
banners and brochures, that can be used at events 
and recruitment,  T-shirts and name badges for our 
youth leaders, stationery items such as letter head 
and with compliments and new signage on our office 
and campsite.

Of equal important is the continued support of the 
Toc H brand and you will note that on all marketing 
material, the Toc H logo is always applied with the 
phrase “strengthening communities since 1925”.  
This is an important connection and provides us the 
opportunity to engage in meaningful conversations 
of our history and Christian values.  Once the new 
Openlight website is operational, the Toc H website, 
www.tochsa.org will be dedicated to the history and 
ethos that guides us all.
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         Message from Dana



Campsite 

With the introduction of catering to the campsite and 
the move to the Openlight trading name, it was also 
a perfect time to focus on a commercial client experience 
that exceeds expectations.

Our new customer focus introduced in March is not 
only seeing some great results, but importantly 
resulting in a very personal and tailored camp 
booking experience.  

From the very first enquiry, our clients get a 
personalised experience designed to ensure their 
camp is memorable and meets their requirements. 
The business of commercial camp operations is 
both competitive and very specific to a number of 
individual needs.  Camps take many forms, they can 
be educational, adventurous, activity based, focused 
on personal development, serve as a retreat or as an 
opportunity for new teams and groups of people to 
come together.  Each of these needs provide us with 
an opportunity to customise the experience 
and delight our campers.   

Dana O’Brien – Openlight Engagement Manager 
conducts a discovery conversation with the group 
coordinator to tailor a perfect solution. Presenting to 
them a detailed plan that outlines accommodation, 
catering and in the near future activities.  All aspects 
of a booking are made certain, giving the coordinator 
peace of mind.  When they arrive to our campsite  
a personalise welcome pack is presented to the 
Camp Coordinator, including a few gifts to help  
them survive the camping experience.

As a self-funded charity, the success of our commercial 
camp business is very important as it provides
important funds to maintain and develop 
community services.  

The new experience has been designed to strengthen 
our long-term relationships and create new 
opportunities. The results so far have been wonderful 
and the feedback is very positive.  

Catering 
Openlight is excited to introduce you to Matt Brophy. 
Matt, a fully qualified chef will be taking on the new 
role of Catering Manager at the Victor Harbor 
Campsite  

In-house catering was introduced to the campsite in 
early April as both an important service to our clients 
and an important aspect of our commercial strategy.  

Our clients have made it clear that a healthy  
meal program is really important in having a great 
camp experience. After a busy day of camp activities 
and adventures, our campers are looking for 
wholesome, freshly cooked meals that cater for even 
the fussiest of eaters. Being flexible to the needs of 
our campers is very important and Matt is well 
qualified to take on the challenge. 

He has a great deal of experience as both a restaurateur 
and professional camp catering manager in a number 
of businesses over his career, including his own 
restaurant at Victor Harbor. Not to mention being 
a dad to two young men, who we know he is 
very proud of.  

Already Matt has been busy developing a new menu 
including gourmet open burgers, Asian inspired 
Noodle Box, Mexican shared dinner, together with 
traditional camp favourites of lasagne, roast beef and 
fish of the day.  Baking all cakes and breads on site 
has already proven to be a winner with our campers, 
many coming back for seconds and even thirds!  

”I believes that food and sharing a great meal is an 
important part of every day.  I gets a great deal of 
pleasure in the little touches that make all the differ-
ence.” We know Matt will continually be looking for 
ways to delight campers. 



CAMP JUMBUNNA MANAGEMENT COMMITTEE 
MEETING TO DISCUSS OPENLIGHT.  

Raising over $4500 for the camp our sponsors have 
been very generous.   Dana has once again done a 
great job talking with key sponsor groups, typically 
service clubs such as Rotary, Kiwanis and Lions.  
Every dollar raised through our  sponsor program is 
used in the direct cost of running our camps.    

While cash donations are important, we also 
welcome donations of goods suitable for use  
by children attending the camps. The Autumn call 
for support has also seen a donation of balls from 
our friends at the Rotary Club of Unley, and five 
refurbished bikes from the Men’s shed at the 
Blackwood/Belair Uniting Church. Our very own 
Board member Joslyn also donated some 
wonderful new toys and books that we know will 
be most appreciated by the children attending the 
Autumn camp.

Momentum on sponsorship is increasing and  
we are now offering all our sponsors an invitation 
to attend a quarterly morning tea and information 
session.  These sessions allow sponsors to come 
into our office to enjoy a morning tea thank you, the 
opportunity to find out more about the services we 
offer and importantly the mutual supports we can 
build together.   

The sponsorship program for the Autumn camp has 
been another huge success, and we thank our valuable
supporters for their generous donations.  

Youth Services 
Update

THANKS TO OUR FRIENDS AT UNLEY ROTARY FOR  
THEIR DONATION OF BALLS FOR OUR YOUTH CAMPS.

JOSLYN PRESENTING MIYO WITH SOME DONATIONS 
FOR THE APRIL YOUTH SERVICES CAMP.

OUR APRIL 2019 CAMP ON A DAY PUT AT URIMBIRRA 

         Message from Daniel
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Community Service
Update
Toc H Victor Harbor Branch held their Annual Quiz night on Friday 
22nd February 2019. This was the second year the quiz night was 
held by the Victor Harbor branch. 
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The Quiz Master, Ian Milne incorporated quiz  
questions from all topics of life, questions about 
Adam Hooper, Toc H history and questions that  
had all 76 guests in fits of laughter.  

Many gift baskets, vouchers and prizes were
donated by local businesses in support for the 
night.  Helen Appledore and the Victor Harbor 
Branch Committee did a fantastic job of organising 
these and the night. 

The quiz night raised over $1200 on the night.  
The night was a huge success and all the  
attendees had a great time. We are already  
looking forward to next year’s event.

Community Garden
The garden at the Toc H Campsite is moving forward 
with assistance from Gayl Males of the South Coast 
Environment Centre. Growing environmentally 
friendly food will contribute to the well-being of the 
community and provide diverse health, social, and 
cultural benefits for people of all ages.

Work has commenced with site leveling donated 
by South Coast Sand and Civil and Fitzgerald quarry 
sand will provide a neat and hard surface. Bunnings 
Victor Harbor have donated materials for a sleeper 
wall and an espalier frame for growing fruit trees. 
Apple packing boxes have been donated by Gayl 
and they will be used to demonstrate on ‘how to build  
a wicking bed’.  

The local Lions Club and Farmers Market are also 
assisting with construction projects. Everyone 
involved is excited that the adjacent renovated 
house-community center and garden area will  
be ready for an official opening in May. FI
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Since 1994, camp Jumbunna has been providing 
an important retreat service for female carers of 
a family member with a disability. Through their 
camp programs Camp Jumbunna provide  
opportunities for some well-earned respite,  
relaxation and a chance to share experiences, which 
enables the women to return to their caring roles 
refreshed and rejuvenated.

Their retreat programme provide workshops such 
as stress management and positive outlook to life. 
There is lots of sharing stories, quiet times and noisy 
workshops.  Each program helps female carers to be 
more resilient and provide them with strategies, and 
resources to care for themselves.

As with many not-for-profit associations, Camp 
Jumbunna have found it difficult to provide both the 
respite service they have become known and trusted 
for, while covering the enormous task of regulation, 
compliance and administration.  

The Openlight model has been built to easily support 
organisations such as Camp Jumbunna to thrive and 
we welcome them to our organisation.  With their first 
camp to be help at the Victor Harbor camp in October 
we look forward to supporting them strengthen their 
community through service.  

New Services
Update

Campsite

Community Services
Respite Services

58A Glen Osmond Road 
Parkside, SA 5063
08 8443 8076
office@openlight.org.au

54 Waggon Road  
Victor Harbor SA 5211
08 8443 8076
office@openlight.org.au

Camp Jumbunna.  
As we continue to develop and support programs that match the 
ethos of Toc H and Openlight, we are thrilled to welcome a new 
branch “Camp Jumbunna”. 


